
THE DESIGN PROCESS

ASSIGNMENT BRIEF

At the start of the Design Process you 

are given a ‘Brief’.  This will tell you what 

you will be designing and making.

RESEARCH

Next you  will complete research and try 

to find inspiration and knowledge that will 

help you create your design ideas, 

ensuring that you follow the client’s 

requests.

CONCEPT IDEAS

As the  designer, you  will produce many 

different ideas, in a quick and cheap way, 

usually with paper and pencil. Any ideas 

that don’t fit the specification can be 

easily eliminated without wasting much 

money.

DEVELOPED IDEAS

You will work with the client to develop 

your ideas.  The developed ideas consist 

of some of the initial ideas, but with 

various changes; such as different 

colours or styles. 

FINAL IDEA

The final idea is the one product that will 

be put through the design process, after it 

has been picked from the developed 

ideas.

KEY VOCABULARY

Sustainability Not being harmful to the environment or depleting natural resources.

Materials What something is made from.

Energy The capacity to do work e.g.physical or chemical resources to provide light or heat.

Function What a product does, how it works and what it will be used for?

Aesthetics How a product or design looks

Target Audience The person or people most likely to be interested in your design or product.

Cost The price paid to acquire, produce accomplish a task.

Illumination Use of lighting

Insulation Material that keeps the house warm in the summer and cool in the winter

Aesthetics How a product looks

User Friendly Something that can be used easily by many different people.

Energy Efficiency Does not waste energy, uses a small amount that should last a longer time

ARCHITECTURE KEYWORDS

- Shape

- Style 

- Patterns 

- Function

- Sustainability 

- Materials 

- Form

FRANK  GEHRY

- Guggenheim Museum 

- Walt Disney Concert 

Hall

- Louis Vuitton 

Foundation

- Dancing House

Inspiration

The process of being 

stimulated to do or feel 

something, especially to 

do something creative, a 

sudden brilliant or timely 

idea.

FIT FOR PURPOSE

Your design must do 

the job it is intended 

for “do what it says 

on the tin”.



Two-Point Perspective

Developed Sketches

Isometric Drawing

Coloured Rendering

Exploded Diagram

Cross-Sectional

Target Market
● Whilst researching you will think 

about your potential target market.

● Products are designed for 

commercial success

● Finding out who your target market 

means you can ask the right 

questions

● This will be based on factors like 

age, gender, occupation, interests, 

attitudes, values and socio –

economic group

Sketching Tips 

1) Choose the right materials

2) Paper is important.

3) To make something less daunting, start 

with simple shapes. 

4) Hatching and cross hatching

5) Tonal sketching

6) Build on the tonal technique with blending

7) Use your eraser to define form

8) Keep your paper smudge free with 

another sheet of paper

Freehand Sketching

Annotation


